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NEW FOR TROOPS!

1. Shorter season – 4 weeks instead of 9

2. Delivery of girl delivery product and rewards 

at the same time.

3. Delivery location designated by Troop Fall 

Coordinator – in troop agreement form.

4. Parent Campaign launch at login – no need 

to go back later.

5. Every time a girls is added – they launch 

email will go out to the family.

6. Troop Proceeds 20% - all items - continued

NEW FOR GIRLS!

1. New product line – scented candles

2. Six storefronts

3. Bedrooms have interactive items

4. New virtual rewards

5. Share – socials every 12 hours

6. Rewards based on all items sold





Mailed to all Girl Scouts Directly
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(All available via order card, online girl delivered or direct ship)







* Digital Copies – No Delivery Fee – Hard Copies - $2.95
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Girls can unlock 
exciting new virtual 
rewards, which are 

added straight to their 
Avatar’s Room. You’ll 
even see your troop 

photo displayed—and 
don’t forget to check 

out your troop leader’s 
Avatar too!





1. Add contacts to your email list & send your 
link

2. Share on social media
3. Text friends & family!
4. Hand out business cards with your code
5. Use door hangers with your unique QR code

o Parents
o Grandparents
o Aunts and/or uncles
o Older siblings
o Neighbors
o Family friends
o Parent/Guardian 

Worksites

Who else? 
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Walkabout with your order card!
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NEW!
When Girls Choose 
Download Social Media 
Images – it gives them 
templates to choose from
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Toggle on the “Include  Financials” 
this means a  troop owes funds or 
a Girl Scout owes the troop funds.

Can not print until closed out.
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Can not print until closed out.
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